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INTRODUCTION 

 

Let me begin with one statement this book is all about: sharing what I have learnt so far in the social 
media space. I have not been an early adopter and nor do I feel that I am too late. I have written this 
book for individuals and small businesses who require to understand how social media works, by 
organizing the information in an easy to understand manner. During my journey of writing this book 
I have read a lot, and although I am no guru I hope that I am able to help you venture into the world 
of social media to make your mark. 

As a child my mother always told my brother and I stories about famous personalities. She told them 
with emotion and always created personalities by which we lived our fairy world lives. Now I have 
grown up, but somewhere within me these stories still linger and provide encouragement each day. 
¢ƘǊƻǳƎƘ [ƛŦŜΩǎ ƧƻǳǊƴŜȅ L ƘŀǾŜ ōŜŜƴ ƭǳŎƪȅ ǘƻ ƭƛǾŜ ƛƴ ŀ ǿƻǊƭŘ ǿƘŜǊŜ ŜǾŜǊȅ ŜȄǇŜǊƛŜƴŎŜ Ƙŀǎ ǘŀǳƎƘǘ ƳŜ 
something valuable. There are no good and bad moments. These are just moments for us to 
experience and learn from. If you are reading this short book, then first I want to thank you for 
trusting me and I hope at the end you feel more comfortable about embracing the power of the 
World Wide Web. 

With the countless noise, hype and distractions that we hear, read and watch about web2.0 and 
social media we get confused, lost and sometimes give up trying to learn how we could use these as 
tools to improve our life. Instead we let them dominate our lives. In this book The Art of Social 
Media the Minimalist Way I have tried to identify the essentials of how businesses can leverage off 
the Internet and eliminate unnecessary time doing so. I hope you will enjoy this book as much as I 
have enjoyed writing it. I wisƘ ȅƻǳ ǇŜŀŎŜΣ ƭƻǾŜΣ ƘŀǇǇƛƴŜǎǎ ŀƴŘ ǇǊƻǎǇŜǊƛǘȅΦ [ŜǘΩǎ ƎŜǘ ǎǘŀǊǘŜŘ ŀƴŘ ŜƴƧƻȅ 
ǘƘŜ ²Ŝō ǘƻƎŜǘƘŜǊ Χ 

 

²I9w9 ¸h¦Ωw9 !¢ 
 

Lǘ ŘƻŜǎƴΩǘ ƳŀǘǘŜǊ ǿƘŀǘ ȅƻǳǊ ŎǳǊǊŜƴǘ ǳƴŘŜǊǎǘŀƴŘƛƴƎ ƻŦ ǘƘŜ ǎƻŎƛŀƭ ƳŜŘƛŀ ŀǊŜŀ ƛǎΣ ƻǊ ǘƘŜ ŎƘŀƭƭŜƴƎŜǎ ȅƻǳ 
are facing in your work or business life. No matter where you are in your current mindset and life, 
you have the power to look beyond and change this. If you ignore what you inner self tells you then 
you will postpone your success. If you picture: 

1. !ŘŘƛƴƎ ǾŀƭǳŜ ƛƴ ǇŜƻǇƭŜΩǎ ƭƛǾŜǎ 

2. Helping others to accomplish a task 

3. People talking about you or your brand just because they want to 

4. People flocking to you for more information or to work with you 

5. People wanting to help you reach your goals 

Then social media is one factor that you may consider to get people to recognise you and your 
brand. 

http://www.zuricka.com/
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Often we jump on a new wave because everyone around us speaks about it continuously. While you 
my friend are just doing fine, your inner self may be fighting a battle to be on this new wave. If you 
are doing this just to be with the latest trend, you will notice that very soon your enthusiasm will run 
out of steam and you will not be able to achieve that personal goal that you set out for yourself. 
¢ƘŀǘΩǎ ǿƘȅ ǎƻ Ƴŀƴȅ bŜǿ ¸ŜŀǊ ǊŜǎƻƭǳǘƛƻƴǎ ƎŜǘ ōǳǊƛŜŘ ǳƴŘŜǊ ŦŀƭǎŜ ŜȄǇŜŎǘŀǘƛƻƴǎΦ LŦ ȅƻǳ ǿŀƴǘ ǘƻ ǘǊǳƭȅ 
get your message across ask yourself these three key questions: 

1. Do I want to handle my business, my marketing, my administration, my customer service all 
by myself? 

2. Am I willing to let go and focus on what I do best? 

3. Do I want to pretend to let go and do all the work anyway? 

Once you have answered these questions you will get the answer that you are looking for. It will 
answer whether social media marketing needs to be fully executed by you, or whether you need to 
know the importance of social media and find people within this zone to help you achieve your goals 
through social media.  

 

Thanks to CharlotteSpeaks 

²ƘŀǘŜǾŜǊ ȅƻǳǊ ƻōƧŜŎǘƛǾŜǎ ŀǊŜΣ ȅƻǳ ƴŜŜŘ ǘƻ ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ǘŜǊƳ άǎƻŎƛŀƭ ƳŜŘƛŀέΦ aƻǎǘ ƻŦ ǳǎ ƘŀǾŜ 
heard this term but not everyone understands it. Social media is just another way to share ideas, 
thoughts and meet people. These could be friends, family, work-mates or strangers online. Social 
ƳŜŘƛŀ ŘƛŦŦŜǊǎ ŦǊƻƳ άƳŀƛƴǎǘǊŜŀƳ ƳŜŘƛŀέΣ ǿƘƛŎƘ ǘǊŀŘƛǘƛƻƴŀƭƭȅ ƻƴƭȅ Ƴŀrketing individuals would pride 
themselves as doing best. Social media gives you the power as an individual or brand to just about 
create, comment on, and write whatever you believe is the truth. 

http://www.zuricka.com/
http://www.flickr.com/photos/charlottemorrall/3850109985/in/photostream/
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Social media can be in any form: text, images, communities, audio, video, and an amalgamation of a 
variety of technologies such as blogging tools, wikis, message boards, virtual communities, podcast 
tools, and networking tools. 

Most people are comfortable doing the same things over and over again and expecting new results. 
¢ƘƛǎΣ ŀŎŎƻǊŘƛƴƎ ǘƻ 9ƛƴǎǘŜƛƴΣ ƛǎ ǘƘŜ ŘŜŦƛƴƛǘƛƻƴ ƻŦ ǎǘǳǇƛŘƛǘȅΦ L ƪƴƻǿ ȅƻǳ ŀǊŜ ƴƻǘ ǎǘǳǇƛŘΣ ǎƻ ƭŜǘΩǎ ƎŜǘ ǊŜŀƭΦ 

For decades companies have used one-way communications, where few selected members were 
allowed to speak about the brand to the wider audience, and this was mainly through advertising 
and press releases. There were certain standards that needed to be followed and strict 
communication guidelines. Employees do not have the liberty to freely voice out what they think 
about their company. Today's Web era has radically changed how communication is managed by 
organisations. 

If you have worked in companies, you may have noticed how a lot of money is spent at trade-shows, 
exhibitions and road events. These people do not think twice about spamming their customers with 
ŜƳŀƛƭ ŎŀƳǇŀƛƎƴǎΣ ōŜŎŀǳǎŜ ǘƘŜȅ ōŜƭƛŜǾŜ ǘƘŜȅ ŀǊŜ ŀŘŘƛƴƎ ǾŀƭǳŜΦ ¢Ƙƛǎ ŎƻǳƭŘ ōŜ ŀƴȅǘƘƛƴƎ ŦǊƻƳ ŀ άōǳȅ 
ƻƴŜ ƎŜǘ ƻƴŜ ŦǊŜŜέ ǘȅǇŜ ƻŦ ŘŜŀƭ ǘƻ άол ƳƻƴǘƘǎ ƛƴǘŜǊŜǎǘ ŦǊŜŜέ ǘƻέ ŦǊŜŜ ǎƘƛǇǇƛƴƎέΦ [ŀǊƎŜǊ ŎƻǊǇƻrate will 
also not think twice about investing huge amounts of money on television commercials, yellow page 
ads, and buying advertising space on large portals. They will hire upmarket PR agencies to talk about 
how cool they are in newspapers, magazines, with no clue about whether people are actually 
interested in what they have to say. 

This (to them) is getting their word across. Think about it: how many times have you switched on the 
TV just to watch commercials, or for that matter woken up early morning excited to visit a trade-
show to check out the great offers that your businesses have for you? Or turned to the yellow pages 
for all your answers. If you are like me or my friends you probably visit your email, search for things 
on Google, go to YouTube to watch interesting videos, or read what people have to say about a 
specific product etc. So if this is all common sense, why are we still paying mega dollars to advertise 
our brand the same old traditional ways? Would it not make more sense to invest our time and 
money in creating information and entertainment that will enrich people's lives and publish this 
information in various formats for people to consume? 

Would you not find happiness when others speak about you, rather than you having to create all the 
hype yourself? Would it not make sense to interact with people who are actually speaking about 
you? The world has changed and we need to recognise that, as a business, we no longer control the 
sales process. Our potential customers control what has become a buying process. 

http://www.zuricka.com/
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DECLUTTERING SOCIAL MEDIA: TOOLS TO USE AS 
A MINIMALIST 
Getting started on decluttering your mind is the hardest part, and if you have been reading books, 
blogs, and viewing videos on social media it can sometimes be extremely intimidating and confusing. 
We need to appreciate all the material we have consumed and now begin to set aside time to 
prioritise the information. 

 

Thanks to mmmonica 

Social media tools are broadly made up of: 

1. Blogs 

2. Micro-blogging 

3. Social networking 

4. RSS (Really Simple Syndication) 

5. Social bookmarking 

6. Podcasts 

7. Sharing pictures and videos 

8. Virtual worlds. 

In this book, I cover the first five tools set out above.Social media is important, especially when you 
want to get your word out through non-expensive means. If you are new to ǎƻŎƛŀƭ ƳŜŘƛŀΣ ƻǊ ȅƻǳΩǊŜ 
not sure you are doing the right thing, then this section walks you through ways that you can use it 
to boost your social media presence.  

http://www.zuricka.com/
http://www.flickr.com/photos/mmmonica/110355252/
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#1 ς THE FIRST STEP ς GET TO KNOW IF YOUR 
AUDIENCE ACTUALLY USES SOCIAL MEDIA 

 

Thanks to tillwe 

Recently when I was presenting a social media strategy plan to a client, they felt their customers 
were not using social media and that it was a waste of time for their industry. My recommendation 
when people say this is to see whether your current clients are indeed on any social media websites. 
The best way you can go about this is by using a few tools such as those listed below: 

 Flowtown : This tool helps you import email addresses and then gives you a name, 
age, gender, occupation, location, and all the social networks this person is on. This tool is perfect if 
you are a small business as the pricing options are reasonable. 

Rapleaf : This is another great tool that you could leverage off to analyse your market 
before you dive into social media if you have concerns about whether clients are currently using it to 
interact. 

Find out from your clients: If you have a steady list of clients the next option is to actually ask them 
if they are currently on social websites such as Facebook, Linkedin, Twitter etc. 

Use gmail to spy on your clients: Most of the social media websites have now got the functionality 
to import your address list from gmail into your social profile. Most of the time people use this for 
personal use, but you could use this as an economical way to get started. Import your client list into 
gmail and then follow these steps: 

http://www.zuricka.com/
http://www.flickr.com/photos/tillwe/42390865/sizes/l/
http://www.flowtown.com/
http://www.rapleaf.com/
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1. Create a free gmail account to test this. 

2. /ǊŜŀǘŜ ŀ ΦŎǎǾ ŦƛƭŜ ŦǊƻƳ ŀ ƭƛǎǘ ƻŦ ȅƻǳǊ ŎǳǎǘƻƳŜǊǎΩ ŜƳŀƛƭ ŀŘŘǊŜǎǎŜǎΦ 

3. Upload the .csv to your gmail account. 

4. Set-ǳǇ ŀ ƴŜǿ CŀŎŜōƻƻƪ ŀŎŎƻǳƴǘ ǳǎƛƴƎ ȅƻǳǊ ƴŜǿ ƎƳŀƛƭ ŀŘŘǊŜǎǎΦ ¦ǎƛƴƎ άCƛƴŘ CǊƛŜƴŘǎέ ƛƴ ǘƘŜ 
Facebook sign-up process, follow the simple step-by-step process and there you will have 
your entire list of clients who are currently on Facebook and gmail. 

5. Dƻ ǘƻ ¢ǿƛǘǘŜǊ ŀƴŘ ŎǊŜŀǘŜ ŀ ƴŜǿ ŀŎŎƻǳƴǘ ǿƛǘƘ ȅƻǳǊ ƴŜǿ ƎƳŀƛƭ ŀŘŘǊŜǎǎΦ ¦ǎƛƴƎ άCƛƴŘ ¸ƻǳǊ 
CǊƛŜƴŘǎέ ƛn the Twitter sign-up process, select gmail.  

6. Twitter will automatically read all of the email addresses of your customers stored in gmail, 
allowing you to track the number on Twitter. 

²ƛǘƘ ǘƘŜǎŜ ƳŜǘƘƻŘǎ ȅƻǳ ƎŜǘ ǘƻ ǎŜŜ Ƙƻǿ Ƴŀƴȅ ŎƭƛŜƴǘǎ ŀǊŜ ǳǎƛƴƎ ǎƻŎƛŀƭ ƳŜŘƛŀΦ LǘΩǎ ǘƘŀǘ ǎƛƳǇƭŜΦ 

 

#2 ς SOLVE A PROBLEM THAT YOUR READER IS 
FACING 

 

Thanks to John-Morgan 

http://www.zuricka.com/
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No matter what your business, it's important to understand that you need to share worthwhile 
information with your reader. This does not mean that you have to create all the content by 
yourself. It could be that someone else has written some great tips or created a video which adds 
value for the industry you are in, so promote this information. Social media is all about sharing. 

Take time out, sit down and write a list of questions that people want to have answered in your 
industry. Conduct regular research to keep this list current. These should be the topics that you 
discuss on your blog, and share with your followers on Twitter or your fans on Facebook. 

 

#3 ς CHECK IF YOUR BRAND NAME IS AVAILABLE 
ON SOCIAL NETWORKS AND YOUR WEBSITE URL   
.ŜŦƻǊŜ ȅƻǳ Ǝƻ ŀōƻǳǘ ŘŜŎƛŘƛƴƎ Ƙƻǿ ȅƻǳ ǿŀƴǘ ǘƻ ōǊŀƴŘ ȅƻǳǊǎŜƭŦ ƻƴ ǘƘŜ LƴǘŜǊƴŜǘΣ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ 
know whether your brand ς your name or your website URL ς is actually available. To do this just 
visit: 

Enom:  Here you are able to do a search and check what possible domain name you could own. 

 Knowem: This tool allows you to check and see whether the username you want is 
actually available. You could brand your social media presence as a business or as an individual. This 
tool also allows you to search over 400 popular social media networks to learn if you can secure that 
specific username. 

Once we have this sorted, the next step is to understand how to use the tools to get our messages 
across. The next sections walk you through this. 

http://www.zuricka.com/
http://www.enom.com/
http://knowem.com/
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BLOGS IN A NUTSHELL 

A few years back, people understood blogs as online journals, where it was fun to write down 

random thoughts. By 2010 the blogs that you see have evolved beyond an online journal. Blogs now 

represent professional online magazines, with highly polished content. 

 

Thank to Marco Raaphorst 

LŦ ȅƻǳ ƘŀǾŜ ŀ ōƭƻƎ ŀƴŘ ƛǘ ƭƻƻƪǎ ƭƛƪŜ ά5ŜŀǊ 5ƛŀǊȅΣ Ƴȅ ǊŀƴŘƻƳ ǘƘƻǳƎƘǘέ ǘƘŜƴ ȅƻǳ ƴŜŜŘ ǘƻ ǊŜǾŀƳǇ ȅƻur 

strategy. I will not go into the importance of blogging as anyone and everyone is speaking about how 

important blogs are to get your business messages out there on the Internet. Remember, we are 

focusing on the most important aspects to declutter our social space on the Internet. If you need to 

ƪƴƻǿ ǘƘŜ ƛƳǇƻǊǘŀƴŎŜΣ ǇƭŜŀǎŜ Řƻ ŀ DƻƻƎƭŜ ǎŜŀǊŎƘ ƻƴάLƳǇƻǊǘŀƴŎŜ ƻŦ .ƭƻƎƎƛƴƎ ƛƴ .ǳǎƛƴŜǎǎέΦ 

 

HOW DO YOU GO ABOUT SETTING UP A BLOG? 

Here you have two ways you could do this:  

1. Use a free blogging platform and test the waters.  

2. Set-up a blog using a blogging platform and your own domain name. 

http://www.zuricka.com/
http://www.flickr.com/photos/raaphorst/3732290371/
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I strongly recommend that you choose option 2 to get your brand known. However, if you still go 
down the free blogging path there is nothing wrong with that. When making your decision, think 
about whether you would prefer to have your own business card with your brand or have a free 
ōǳǎƛƴŜǎǎ ŎŀǊŘ ǿƛǘƘ ǘƘŜ ǇǊƛƴǘƛƴƎ ŎƻƳǇŀƴȅΩǎ branding information. 

Free blogging platforms you could try: 

1.  Wordpress 

2.  Tumblr 

3.  Posterous 

4.   Moveable Type 

5. Blogger 

 

Blogging platforms to use with your own domain ς self-hosted platforms: 

1.  Wordpress 

2.   Moveable Type 

3.  ExpressionEngine 

4.  B2Evolution 

If you have decided to go with the self-hosted model then the next step would be to find a person 
who could have the application set-up for you. I have written this part for individuals who prefer to 
outsource the installation and set-up to skilled individuals who do this day in and out. Should you 
want to do this yourself, by all means do and you will find a lot of material to help you along the 
way. 

There are many skilled people who will install a great blogging platform along with choosing the 
most effective plugins to use on your blog. You could send them an email or give them a call and 
check what they would charge for having a blogging platform set-up for you. 

I have listed a few skilled people who could help you. If you do a Google search you will be able to 
find many other skilled individuals as well. 

For Wordpress as a blogging platform: 

1. Jeff Houdyschell 

2. Neil  Matthews 

http://www.zuricka.com/
http://wordpress.org/
http://www.tumblr.com/
http://posterous.com/
http://www.movabletype.org/
http://blogger.com/
http://wordpress.org/
http://www.movabletype.org/
http://expressionengine.com/
http://b2evolution.net/
http://www.wordpressmax.com/
http://wpdude.com/
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3. Shawn Swisher 

4. Jason Conroy 

For Moveable Type as a blogging platform: 

1. Six Apart 

2. Chad Everett 

3. PRO IT Service 

4. Pavel Ushakov 

For Expression Engine as a blogging platform: 

1. Tyssen Design 

2. Sol 

3. Michael Boyink 

4. Steve P Sharpe 

  For B2Evolution as a blogging platform: 

1. b2evolution 

Once you have found a person to help you to set-up your blogging platform make sure that you give 
them your objective of what you would like to do on your blog. To gain the best result I recommend 
ǘƻ Ǝƻ ǿƛǘƘ ŀ ōƭƻƎƎƛƴƎ ǇƭŀǘŦƻǊƳ ǘƘŀǘΩǎ ŎƻƳƳƻƴƭȅ ǳǎŜŘ ǿƘƛŎƘ ƛǎ ²ƻǊŘǇǊŜǎǎΦ 

Some of the objectives that you may be interested in are: 

1. Ask the developer setting up your blog which theme you should choose and whether the 
theme is search engine optimised. 

2. Display advertisements on your blog. 

3. Allow advertisers to directly advertise on your blog ς direct advertisements. 

4. Sell products on behalf of others ς affiliate marketing. 

5. /ŀǇǘǳǊŜ ȅƻǳǊ ǊŜŀŘŜǊǎΩ ŜƳŀƛƭ ŀŘŘǊŜǎǎŜǎΦ 

6. !ƭƭƻǿ ȅƻǳǊ ǊŜŀŘŜǊǎ ǘƻ ǊŜŎŜƛǾŜ ŀƴ ǳǇŘŀǘŜ ƻŦ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ƻƴ ȅƻǳǊ ōƭƻƎ ǘƘǊƻǳƎƘ ŜƳŀƛƭ 
and RSS feeds. I will go through the RSS feed option shortly. 

7. Generate a site map that will allow search engines to easily read your blogs. 

8. Ability to automatically tag your blogs without you manually having to tag each post. 

9. Ability to track your visitors and the performance of your blog through a web analytical tool 
such as Google Analytics. 

10. An easy way for people to contact you. 

11. Ability for your readers to connect with you on your Facebook, Twitter, Linkedin profiles. 

http://www.zuricka.com/
http://www.ninjablogsetup.com/
http://findingsimple.com/
http://www.sixapart.com/
http://everitz.com/mt/standard-installation
http://www.pro-it-service.com/
http://www.blogconsulting.com/
http://www.tyssendesign.com.au/
http://www.solspace.com/
http://boyink.com/
http://stevepsharpe.co.uk./
http://b2evolution.net/about/professionals.php
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12. Ability for your readers to bookmark your content through a plugin such as Add This ς
http://www.addthis.com. This plugin includes an icon at the bottom of your posts, which 
when clicked offers multiple options for bookmarking your content. This is important for 
getting your content added to sites such as Digg, del.icio.us and Stumble Upon. 

13. Make sure you have the content for the first few pages and posts. The pages could be an 
Overview about you, the product or service offerings that you have, the different options to 
contact you etc. 

 

Good hosting providers where you will be looked 
after 

1.  Rackspace: This company will look after you all the way. They have online 
chat support and deliver enterprise-level hosting services to businesses of all sizes and kinds 
around the world.  

2.  Softlayer: These guys are my favourite. I have hosted websites right from 
large portals to my blog. The team is switched on and actually watch out for you. Like 
Rackspace they have a support ticket system which is as good as chatting, where your ticket 
is followed through right from start to finish. 

3.  Hostgator: This is a great company to work with too. They have an online 
chat system to answer any questions you may have and they have plans to suit people small 
or large. 

 

COURSES AND BOOKS ON BLOGGING 
If you want someone to take you through a step-by-step process of how to blog, then I recommend 
that you enrol yourself for an online course that would help you take these baby steps in the right 
manner. There are a few great individuals who have done justice to the blogging world and you may 
ǿŀƴǘ ǘƻ ǘŀƪŜ ǘƘŜƛǊ ŎƻǳǊǎŜΦ wŜƳŜƳōŜǊ ƛǘΩǎ ŀƭǿŀȅǎ ƎƻƻŘ ǘƻ ƪƴƻǿ ǿƘŀǘ ȅƻǳ ŀǊŜ ŘƻƛƴƎ ǊŀǘƘŜǊ ǘƘŀƴ ƭŜŀǊƴ 
the hard way. As a minimalist I recommend you make your life easy and refreshing. 

 

 

 

 
 

http://www.zuricka.com/
http://www.addthis.com/
http://www.stumbleupon.com/
http://www.rackspace.com/
http://www.softlayer.com/
http://secure.hostgator.com/~affiliat/cgi-bin/affiliates/clickthru.cgi?id=tcwicks
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GREAT COURSES THAT YOU MAY WANT TO LOOK 
AT 

 

Thanks to Gideon Burton 

Yaro Starak is an entrepreneur from Australia. He was the guy who actually introduced me to the 

blogging world through his awesome posts. In fact in the early days I had registered for his Blog 

Master Mind course. Yaro has created, managed and sold several different Internet businesses since 

1998 and currently teaches people how to make a full-time income from blogging part-time through 

his Blog Mastermind Coaching Program: 

Leo Babauta and Mary Jaksch run a course for first-ǘƛƳŜ ōƭƻƎƎŜǊǎΦ LǘΩǎ ƪƴƻǿƴ ŀǎ YƛŎƪǎǘŀǊǘ ¸ƻǳǊ .ƭƻƎ. 
They have put together a four-week crash course which walks you through the process of blogging. I 
got to know about Leo through his blog Zen Habits, and he is not only a great writer but an awesome 
teacher as well. Mary, on the other hand, runs a blog Goodlife ZEN and is from New Zealand. I began 
following her first because of the New Zealand connection, and then of course for her lovely posts 
that are written to truly inspire people who want to live a happier life. 

 

 

 

 

 

http://www.zuricka.com/
http://www.flickr.com/photos/wakingtiger/3157622170/in/photostream/
http://33a94kphzouzvubxojqcaods6o.hop.clickbank.net/?tid=EBOOK1SMM
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GREAT BOOKS THAT YOU MAY WANT TO 
LOOK AT 

 
Thanks to timetrax23 

If you plan teaching yourself how to blog, or are looking for advice from bloggers who have been 
doing this for years and earning a great income, then I recommend that you look at: Secrets for 
Blogging your Way to a Six-Figure Income. This book is written by Darren Rowse and Chris Garett. 
Darren is the guy behind ProBlogger.net, which has become one of the leading places on the Web 
for information about making money from blogs. He is a full-time blogger himself, making a six-
figure income from blogging since 2005. I recommend that you look at purchasing this book should 
you want an in-depth understanding of how to transform your blog and get readers to visit it over 
and over again. Chris is a writer, Internet Marketing Consultant, and a professional blogger. As well 
as his own blog, chrisg.com, he writes for many sites including the Blog Herald, FreelanceSwitch, 
CopyBlogger, and even occasionally ProBlogger.  

 

 

 

 

 

 

 

http://www.zuricka.com/
http://www.flickr.com/photos/timetrax/376152628/
http://www.amazon.com/gp/product/0470616342?ie=UTF8&tag=tcwicchillzap-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=0470616342
http://www.amazon.com/gp/product/0470616342?ie=UTF8&tag=tcwicchillzap-20&linkCode=as2&camp=1789&creative=9325&creativeASIN=0470616342
http://www.chrisg.com/
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ONCE THE BLOG IS SET-UP ς WHAT NEXT? 
 

 

Thanks to lindes 

 

Once you are ready to start blogging then ensure you have accommodated these basics in your 
blogging strategy: 

1. The blogging categories. 

2. How often you plan blogging ς I recommend initially you post at least one post a day. This 
will keep your blog refreshed and up-to-date. 

3. Use Google Analytics which will help you monitor your traffic. 

4. Find relevant blogs in your niche and approach these to contribute some content as a guest 
blogger. 

5. Allow other bloggers within your niche or related to your topic to contribute on your blog. 
This will enable you to have a good stream of great content. 

6. Get into relationship building: ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ȅƻǳ ƴŜǘǿƻǊƪ ƻƴƭƛƴŜ ǿƛǘƘ ƻǘƘŜǊǎ ƛƴ ȅƻǳǊ 
niche. This could be through social profiles such as Twitter, Facebook, Linkedin etc. 

7. Join online communities ς get involved with your particular niche. There are many online 
communities in different niches. Pick your community and interact, and please do not keep 
talking about how awesome your blog is or what post you have written on a daily basis. This 
is more of an annoyance and people will lose interest. 

http://www.zuricka.com/
http://www.flickr.com/photos/lindes/270568027/
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MICRO-BLOGGING IN A NUTSHELL 
Micro-ōƭƻƎƎƛƴƎ ƛǎ ǎƛƳƛƭŀǊ ǘƻ ǎŜƴŘƛƴƎ ǎƻƳŜƻƴŜ ŀƴ ΨǎƳǎΩ Φ LǘΩǎ ŀ ǘȅǇŜ ƻŦ ōƭƻƎ ǿƘŜǊŜ ȅƻǳ ǳǇŘŀǘŜ ȅƻǳǊ 
readers, often by short text updates. A great example of this is Twitter, which as an application does 
not necessarily add value to every business. You need to use it to understand whether this 
application can actually be a marketing tool for you, because instead it could be used for other 
aspects of your business such as customer service, updates on latest offers, events etc. 

Thanks to n0rthw1nd 

¢ƘŜǎŜ ǘƻƻƭǎ ǿƻǊƪ ǿŜƭƭ ǿƘŜƴ ȅƻǳ ƘŀǾŜ ŀ ŦƻƭƭƻǿŜǊ ōŀǎŜΦ {ƻ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ ȅƻǳ ǳƴŘŜǊǎǘŀƴŘ ǘƘƛǎ 
right from the start when you begin your journey of micro-blogging. It only takes a few minutes to 
ǊŜƎƛǎǘŜǊ ŦƻǊ ¢ǿƛǘǘŜǊΦ ²ƘŜƴ ȅƻǳ ƘŀǾŜ ȅƻǳǊ ŀŎŎƻǳƴǘ ŎǊŜŀǘŜŘ ȅƻǳΩǊŜ ǇǊŜǎŜƴǘŜŘ ǿƛǘƘ ŀ ōƻȄ ƎƛǾƛƴƎ ȅƻǳ ŀ 
ƭƛƳƛǘ ƻŦ мпл ŎƘŀǊŀŎǘŜǊǎ ǘƻ ǘŜƭƭ ƻǘƘŜǊǎ ǿƘŀǘ ȅƻǳΩǊŜ ŘƻƛƴƎΦ ¢he key to Twitter and other micro-blogging 
ǎŜǊǾƛŎŜǎ ƛǎ Ƙƻǿ ȅƻǳ Ŏŀƴ ǉǳƛŎƪƭȅ ōǳƛƭŘ ŀ ŎƻƳƳǳƴƛǘȅ ǘƘŀǘΩǎ ƛƴǘŜǊŜǎǘŜŘ ƛƴ ǿƘŀǘ ȅƻǳ ƘŀǾŜ ǘƻ ǎŀȅΦ 

 

MICRO-BLOGGING SITES TO GET YOU STARTED 
 

1. Twitter.com: The most popular micro-blogging site ς here you can tell the world what you 
are up to in 140 characters only. 

2. Yammer.com: This is a micro-blogging service tailored especially for businesses. 

bƻǿ ȅƻǳǊ ƴŜȄǘ ǉǳŜǎǘƛƻƴ Ƴŀȅ ōŜΥ ΨIƻǿ Řƻ L ǳǎŜ ǘƘƛǎ ƳƛŎǊƻ-ōƭƻƎƎƛƴƎ ǇƭŀǘŦƻǊƳ ǘƻ ƎŜƴŜǊŀǘŜ ƭŜŀŘǎΚΩ hƴŜ 
ƻŦ Ƴȅ ŦǊƛŜƴŘǎ ǎŀƛŘ ǘƻ ƳŜΥ ΨLǎƴΩǘ Twitter more for updating your friends about what you did over the 
ǿŜŜƪŜƴŘΚ Iƻǿ ƛǎ ǘƘŀǘ ƎƻƛƴƎ ǘƻ ƘŜƭǇ ŀƴȅ ōǳǎƛƴŜǎǎΚΩ DǊŀƴǘŜŘΣ ¢ǿƛǘǘŜǊ ƛǎ ǳǎŜŘ Ƴŀƛƴƭȅ ŦƻǊ ǳǇŘŀting 
people on the go. But think for a moment that you have walked in at work and are working on your 
business. How could you translate what happens at work to Twitter? 

http://www.zuricka.com/
http://www.flickr.com/photos/47283421@N02/4418311590/
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ALL ABOUT TWITTER 

 
The first steps: 

1. Visit Twitter online. 

2. Register. 

3. Create a profile for your business. 

4. ¦ǎŜ ǘƘŜ ǎŜŀǊŎƘ ŦŜŀǘǳǊŜ ƻŦ ¢ǿƛǘǘŜǊ ǘƻ ǎŜŀǊŎƘ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ƛƴ ȅƻǳǊ ƛƴŘǳǎǘǊȅ ǎǇŀŎŜ 
http://search.twitter.com. 

5. Now use this same search feature to see what others may be talking about in relation to 
your company or product. 

6. Imagine if you come across a person who is praising your customer service and telling all 
their friends about how great you are. Would you not want to thank them back? 

7. Imagine if you find people talking about how great your product is and one of them is 
complaining that the product does not work. Would this not give you a way to fix the 
problem or give a refund? 

8. So when you come across a message where someone is complaining about your product the 
best course of action is to: 

 

Thanks to cambodia4kidsorg 

http://www.zuricka.com/
http://www.flickr.com/photos/cambodia4kidsorg/3450172436/


The Art of Social Media the Minimalist Way     www.zuricka.com      19 

 

LǘΩǎ ǘƘŀǘ ǎƛƳǇƭŜΚ .ǳǘ ƛŦ ȅƻǳ ŀǊŜ ǎǘǊǳƎƎƭƛƴƎ ǘƻ ŦƛƴŘ ǿŀȅǎ ƻŦ Ƙƻǿ ǘƻ ŀǇproach a customer with a bad 
ŜȄǇŜǊƛŜƴŎŜ ŀƭƭ ȅƻǳ ƴŜŜŘ ǘƻ ǎŀȅ ƛǎΥ άIƛΣ Ƨǳǎǘ ƴƻǘƛŎŜŘ ǘƘŀǘ ȅƻǳ ŀǊŜ ŦŀŎƛƴƎ ŀ ǇǊƻōƭŜƳΦ tƭŜŀǎŜ Řƻ Ŏŀƭƭ ǳǎ ƻƴ 
ғǇƘƻƴŜ ƴǳƳōŜǊҔ ǘƻ ŦƛƴŘ ŀ ǿŀȅ ǘƻ ŦƛȄ ǘƘŜ ƛǎǎǳŜΦέ 

Twitter and tools like it allow you to have a conversation with your consumers directly. Start having 
regular conversations and you will see that this is a great tool to get the word across. It's not like you 
ƳŜŜǘ ŀ ǎǘǊŀƴƎŜǊ ƻƴ ǘƘŜ ǊƻŀŘΣ ǘŀƭƪ ǘƻ ǘƘŜƳΣ ŀƴŘ ǘƘŜƴ ƛǘΩǎ ŀƭƭ ƻǾŜǊ ǎƘƻǳƭŘ ȅƻǳ ƴƻǘ ƘŀǾŜ ŀƴ ŜƳŀƛƭ ƻǊ 
phone to contact them with. On Twitter you have the option to follow the person you had a 
conversation with and they in turn have the option to follow you. This allows you to see what 
messages they are posting in Twitter language (it's called tweets) and how many times people are 
άǊŜ-ǘǿŜŜǘƛƴƎέ ȅƻǳǊ ƳŜǎǎŀƎŜǎΦ 

 If someone does re-tweet a message you sent them, all their followers get to see your message. 
Isn't that amazing? Twitter enables viral marketing. 

 

A TWITTER MARKETING PLAN SNAPSHOT 
 

1. Once you have set-up your Twitter account create your Twitter profile. 

2. LǘΩǎ ŀƭǿŀȅǎ ƎƻƻŘ ǘƻ ƘŀǾŜ ŀ ŎǳǎǘƻƳ ¢ǿƛǘǘŜǊ ōŀŎƪƎǊƻǳƴŘ ŦƻǊ ȅƻǳǊ ǇǊƻŦƛƭŜ ǿƘƛŎƘ ŦŜŀǘǳǊŜǎ ȅƻǳǊ 
brand. Initially if you want to test the water you could use one of the free templates 
available. Use a template which is not too noisy. 

3. Should you want to down the path of creating a custom template then I recommend that 
you first go through these resources: 

a) Free Twitter Designer  

b) How to Create a Twitter Background 

c) How to Create Personalized Twitter Backgrounds with TwitBacks  

d) How To Create Your Own Twitter Background 

e) Create a Twitter Background Using PowerPoint  

 

Thanks to shareski 

http://www.zuricka.com/
http://www.freetwitterdesigner.com/
http://www.ehow.com/how_4613303_twitter-background.html
http://www.ehow.com/how_4620876_personalized-
http://www.sitepoint.com/blogs/2009/04/29/how-to-create-your-own-twitter-background
http://theclosetentrepreneur.com/create-a-twitter-background-using-powerpoint
http://www.flickr.com/photos/shareski/3001065913/
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4. The other option is to get a designer to create a Twitter background for you. You could visit:  

a) Social Identities 

b) Twitter background gallery 

5. Start by using the search functionality of Twitter to check what others are saying about your 
product, company and your industry. 

6. Make sure you explore the Advanced search functionality to find and connect with people 
locally. 

7. Begin conversation with people who speak about your industry by following them. Some of 
them will start following you as well. 

8. Post interesting and informative content τ not advertisements! So that people like you can 
start tweeting about you. You could begin by sharing topics like: 

a) Easy ways to contact your customer service department 

b) Links to your latest blog post 

c) Notes about interesting news in your industry 

d) Product/service updates 

e) Announcements of events and special deals 

f) Another interesting way to engage with your local audience is to give out discount 
codes online via Twitter. This way you will have many followers wanting to learn 
about the next discount that you are offering. 

9. wŜƳŜƳōŜǊ ǘƻ ƳƛȄ ǿƛǘƘ ǇŜƻǇƭŜ ǿƘƻ ŎŀǊŜ ŀōƻǳǘ ȅƻǳǊ ǇǊƻŘǳŎǘ ŀƴŘ ŘƻƴΩǘ ǎǇŜƴŘ ǘƘŜ ŘƻƭƭŀǊǎ ƻƴ 
ŀŘǾŜǊǘƛǎƛƴƎ ǿƘŜǊŜ ȅƻǳ ŘƻƴΩǘ ƪƴƻǿ ƛŦ ȅƻǳǊ ŀǳŘƛŜƴŎŜ ƛǎ ŀŎǘǳŀƭƭȅ ǿŀǘŎƘƛƴƎ ƻǊ ǊŜŀŘƛƴƎΦ 

10. Another option you could use to create more buzz around new or existing products, is you 
can create contests were you could request that anyone who uses a #(your product name> 
or #<your company name> enters into a draw to win an ipod etc. This is just one example. 
You could get creative. 

http://www.zuricka.com/
http://www.custombackgroundsfortwitter.com/
http://twitterbackgroundsgallery.com./
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SYMBOLS THAT YOU NEED TO KNOW FOR USING 
TWITTER 

 

Thanks to clevercupcakes 

The one thing you need to know is how to communicate and what some of the signs in Twitter 
ƳŜŀƴΦ LǘΩǎ ƴƻǘ ǊƻŎƪŜǘ ǎŎƛŜƴŎŜ ŀƴŘ ƘŜǊŜ ƛǎ ǘƘŜ ƭƛǎǘΥ 

1. Shorten URLs: Since Twitter gives you 140 characters there is no room for long URLs to share 
in your ǘǿŜŜǘǎΦ ¢ƘŀǘΩǎ ǿƘŜƴ ȅƻǳ ǳǎŜ ŀ ǎŜǊǾƛŎŜ ǘƻ ǎƘƻǊǘŜƴ ȅƻǳǊ ¦w[Φ ¸ƻǳ ŎƻǳƭŘ ǳǎŜΥ 

a) http://bit.ly/  

b) http://tiny.cc/  

c) http://cli.gs/ 

2. I am a fan of bit.ly as it provides real-time click data. Here you are able to tell how many 
people are clicking from which part of the world along with tracking social media 
conversations tied to your specific bit.ly URL. 

3. #Hashtag on Twitter: Hash-tags on Twitter are like using keywords that others can search 
with. So you need to use #tags that others may use as well. To find out what the common 
#tags are you could visit a site such as http://tagdef.com. 

4. @ replies: When you want to say something to a specific person, much as you would in a 
group conversation. So say, for example, you wanted to send me a  message your Tweet 
would read ς άϪȊǳǊƛŎƪŀ ς Hi, good morning I hope you are doing great today.έ {ƻ 
άϪȊǳǊƛŎƪŀέ ǘŜƭƭǎ ƻǘƘŜǊǎ ǘƘŀǘ ȅƻǳ ŀǊŜ ǘŀƭƪƛƴƎ ǘƻ ƳŜ ŀƴŘ ǘƘŜȅ Ŏŀƴ ǎŜŜ ǿƘŀǘ ȅƻǳ ŀǊŜ ǎŀȅƛƴƎΦ LŦ 
you wanted to "whisper" something instead to me, then firstly you and I would need to be 
following each other  to send a direct message. 

http://www.zuricka.com/
http://www.flickr.com/photos/clevercupcakes/4592972238/in/photostream/
http://bit.ly/
http://tiny.cc/
http://cli.gs/
http://bit.ly/
http://bit.ly/
http://tagdef.com./
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5. Direct message: If you wanted to send me a private message then it would read ς άŘ ȊǳǊƛŎƪŀ 
ς IŜȅΣ Ŏŀƴ ǿŜ ŎŀǘŎƘ ǳǇ ƻƴ Ƴȅ ǎƻŎƛŀƭ ƳŜŘƛŀ ǇƭŀƴΚέ {ƻ άŘ ȊǳǊƛŎƪŀέ ƳŜŀƴǎ ƻƴƭȅ I get to see 
these messages and the world does not even know we are conversing with each other. 

6. RT stands for "Re-ǘǿŜŜǘέΥ άǊŜǘǿŜŜǘƛƴƎέ ƛǎ ōŜǎǘ ǳƴŘŜǊǎǘƻƻŘ ǿƘŜƴ ȅƻǳ ǘŀƪŜ ŀ ǘǿƛǘǘŜǊ ƳŜǎǎŀƎŜ 
someone else has posted, and rebroadcast that same message to your followers. When 
broadcasting though, make sure you give credit to the original poster. It will look something 
along these lines: 

a) User Rockon Tweets ǎŀȅǎΥ άL ŜƴƧƻȅŜŘ ǘƘŜ ǿƻǊƪǎƘƻǇ ƘŜƭŘ ōȅ ½ǳǊƛŎƪŀΦέ 

b) Now another user Coffeeshop wants to re-tweet this on their profile. The tweet now 
will look like Coffeeshop: RT@RockonΥ άL ŜƴƧƻȅŜŘ ǘƘŜ ǿƻǊƪǎƘƻǇ ƘŜƭŘ ōȅ ½ǳǊƛŎƪŀΦέ 

c) The art of re-tweeting is to promote social media while giving the original submitter 
ŎǊŜŘƛǘΦ LǘΩǎ ŀƭǎƻ ŀ ǇƻǿŜǊŦǳƭ ǿŀȅ ǘƻ ǎǇǊŜŀŘ ƳŜǎǎŀƎŜǎ ŀƴŘ ƛŘŜŀǎ ŀŎǊƻǎǎ ¢witter quickly. 

7. Tweet-up: This is usually used when Twitter users decided to meet face-to-face in real life. 

 

HOW DO WE GET QUALITY FOLLOWERS? 
{ƛƴŎŜ ǿŜ ŀǊŜ ƴƻǿ ǳǇ ǘƻ ǎǇŜŜŘ ǿƛǘƘ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ƛƴ ǘƘŜ ¢ǿƛǘǘŜǊ ǿƻǊƭŘΣ ƻǳǊ ƴŜȄǘ ǎǘŜǇ ƛǎ ǘƻ ŎǊŜŀǘŜ 
a short tweet plan so we maximise our time and focus on more important aspects of our business, 
especially when we are a small business. This is what I recommend for some of my smaller clients, 
particularly when they prefer to have a one-off consultation and then do most of the work 
themselves. 

A tweet plan is series of scheduled tweets that you schedule in advance to happen even when you 
are not tweeting, and this needs to be used in conjunction with your real-time tweeting. This allows 
you to consistently represent your brand on Twitter and attract the attention of the people you 
want by providing your audience with useful information. For this strategy to work you need to 
schedule at least four hours in a week to get yourself organised and be an authority in your domain. 

 

Thanks to magnetbox 
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Here is how I recommend that you draft your plan: 

Step 1: Do your homework ς Earlier we went through how to search what people are conversing 
about in your industry by using the Twitter search tool. Once you have understood the burning 
needs of what people are talking about, then make a list of the people you need to follow within 
your industry and potential customers. 

Step 2: Daily tweet plan ς Here we need to plan how many tweets we are prepared to schedule in 
advance and how many we plan tweeting in real time. Usually I recommend that you have at least 
10 to 15 tweets a day. Remember scheduled tweets should not be the only thing you do, as you 
need to go back daily and check what others are conversing with you. Keep the scheduled tweets for 
the day at a minimum of say two to five (the rest need to be real-time tweets). Some people will say 
ǘƘŀǘ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ǘǿŜŜǘ ƳƻǊŜ ǘƘŀƴ мр ǘƛƳŜǎΣ ōǳǘ ǘƘŜǊŜ ƛǎ ƴƻ ƘŀǊŘ ŀƴŘ Ŧŀǎǘ ǊǳƭŜΦ LŦ ȅƻǳ ǘǿŜŜǘ 
quality, you will get the desired results. 

Step 3: Keep your tweet plan short ς Plan your tweets every week. In this way you are able to adapt 

ȅƻǳǊ ǘǿŜŜǘǎ ōŀǎŜŘ ƻƴ ƭŀǎǘ ǿŜŜƪΩǎ ƛƴǇǳǘ ŦǊƻƳ ȅƻǳǊ ŀǳŘƛŜƴŎŜΦ {ƻ ǎŎƘŜŘǳƭŜ ŀ Řŀȅ ƻŦ ǘƘŜ ǿŜŜƪ ǘƻ ǊŜǾƛǎŜ 

your tweet plan (maybe this could be a Saturday). This is solely up to you. 

Step 4: Choose your keywords ς Here your #tags come in use. Study what your audience is talking 
ŀōƻǳǘ ƛƴ ȅƻǳǊ ƛƴŘǳǎǘǊȅ ŀƴŘ ōŀǎŜŘ ƻƴ ǘƘŀǘ Ǉƻǎǘ ȅƻǳǊ ǘǿŜŜǘǎ ǿƛǘƘ ǘƘŜǎŜ ƪŜȅǿƻǊŘǎΦ LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƘŀǘ 
keywords are included in your tweet plan. 

Step 5: Minimise the number of characters ς When you are tweeting make sure you keep the 
character limit to say 115 to 120 characters so that others can re-tweet this for you. 

Step 6: Have a format for your tweets ς LǘΩǎ ƎƻƛƴƎ ǘƻ ōŜ ŎƘŀƭƭŜƴƎƛƴƎ ƛƴƛǘƛŀƭƭȅ ǘƻ ǘǿŜŜǘ ƛƴ ŀŘǾŀƴŎŜ ƻƴ 
topics so that they look well planned on the topic tweeǘǎΦ LǘΩǎ ōŜǎǘ ǘƻ Ŧƻƭƭƻǿ ŀ ŦƻǊƳŀǘ ŀƴŘ ȅƻǳ ŎƻǳƭŘ 
use the following for a daily tweet schedule: 

¶ Speak about a problem in your industry by asking a question and using an appropriate 
keyword in this tweet 

¶ Give some suggestion on the same problem that you think would be good, and again focus 
on a keyword 

¶ Share an article that addresses this problem or some tips that you have listed in your blog, 
ƻǊ ȅƻǳ ŦƻǳƴŘ ƻƴ ǎƻƳŜƻƴŜΩǎ ōƭƻƎΣ ŀƴŘ ŀƎŀƛƴ ŦƻŎǳǎ ƻƴ ǘƘŜ ƪŜȅǿƻǊŘ 

¶ Speak about the benefits or definition 

¶ Post third party resources on the topic 

¶ Post a quote with the keyword that you targeted for your daily tweet 

¶ Ask others what they think about the topic. 

Step 7: Choose what time your tweet goes out ς You need to schedule at what time you would like 
this to happen so they go out at different hours of the day and night. To start with, use a variety of 
keywords and test the time you send out these keyword tweets. This will give you an understanding 
of what keywords are popular for you. 

http://www.zuricka.com/
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SOCIAL MEDIA TOOLS TO SCHEDULE YOUR 
TWEETS 
There are many great tools out there that allow you to schedule your tweets at different times in 
advance. The most common are: 

a) SocialOomph  

b) Hootsuite  

c) Future Tweets  

d) CoTweet  

e) Dynamic Tweets  

f) Tweet-U-Late  

http://www.zuricka.com/
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USING SOCIAL NETWORKS 
When I speak to local businesses I sometimes get pushed back on using social networks as a way to 
connect with their audience. Some feel that their audience is still not there. I have tried to answer 
this in the section Get to know if your audience actually uses social media. With many social 
networks springing up (Facebook, Bebo, Myspace being some of the largest) there is a trend for 
smaller niche social networks also arising along the way. 

Examples of popular niche social networks include: 

Linkedin   :  A business social network for professionals 

Tripadvisor :  A travel social network 

Last.fm   :  A social network for music lovers 

Ning : Allows you to create your own social network by creating further niche networks 
specific to audience tastes and wants. So if you are into selling recipes, it may pay to join networks 
within Ning that focus on food lovers etc. 

http://www.zuricka.com/
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YOUR BUSINESS 
bƻǿ ǘƘƛǎ ǎŜŎǘƛƻƴ ƛǎ ƴƻǘ ŀ ΨIƻǿ ǘƻ DǳƛŘŜΩ ƻƴ ǳǎƛƴƎ CŀŎŜōƻƻƪΣ ōǳǘ ƎƛǾŜǎ ȅƻǳ ŀƴ ƛŘŜŀ ƻŦ Ƙƻǿ ǘƻ ƎŜǘ 
started and a few tips on making life ǎƛƳǇƭŜǊ ǿƘŜƴ ǳǎƛƴƎ ƛǘ ŦƻǊ ȅƻǳǊ ōǳǎƛƴŜǎǎέ 

 

Thanks to quinn.anya 

1. Register a Facebook profile that will only be used for your business activities. 

2. LǘΩǎ ǊŜŎƻƳƳŜƴŘŜŘ ƴƻǘ ǘƻ ǳǎŜ ȅƻǳǊ ǇŜǊǎƻƴŀƭ Ǉrofile Facebook account as this creates 
additional tasks such as changing the privacy setting of what business users can see about 
you etc. 

3. If you want to keep everything in one place by all means use your personal Facebook profile, 
but remember to get into the privacy settings and set this properly. 

4. Add all business information such as location, contact us, how to order your product/ 
service, etc with a link to your website. 

5. In the "About me" section, place a short paragraph (and I repeat short) so that people get to 
know about your offerings with a direct link to your website. If you write the link as 
http://yourdomain.com you will create a direct link that people can click on. 

http://www.zuricka.com/
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6. LǘΩǎ ǊŜŎƻƳƳŜƴŘŜŘ ȅƻǳ ŎǊŜŀǘŜ ŀ ŎǳǎǘƻƳ CŀŎŜōƻƻƪ tŀƎŜΣ ǿƘƛŎƘ L ǿƛƭƭ ŎƻǾŜǊ ǎƘƻǊǘƭȅΣ ōǳǘ ƛƴƛǘƛŀƭƭȅ 
if you are testing what works for you and what does not work then go with the standard. 

7. Obtain a Facebook vanity URL for your business so that people can find you easily. This can 
be done once you login to Facebook and is something like: 
http://www.facebook.com/companyname. 

8. Add your Facebook vanity URL to your email signature and any marketing collateral 
(business cards etc) so prospective customers can learn more about you. 

9. The first thing you need to do is start posting information on your wall. This is similar to 
Twitter Updates. 

10. You can do this by using the social media tools that are used to automate Twitter Updates. 
You could post the same information on your wall. Be careful though not to spam your fans 
with too many updates. As this can sometimes be annoying, use this carefully. 

11. Next upload all the contacts from your email address book and see if they are currently on 
Facebook. If they are, then invite them to be your friend. This gives you the initial boost of 
having friends on Facebook. 

12. ¢ƘŜ ƴŜȄǘ ǎǘŜǇ ŦǊƻƳ ƘŜǊŜ ƛǎ ǘƻ ǳǎŜ ǘƘŜ άCƛƴŘ CǊƛŜƴŘǎέ ŦŜŀǘǳǊŜ ǘƻ ŎƻƴƴŜŎǘ ǿƛǘƘ ƻǘƘŜǊ ǇŜƻǇƭŜ 
you may know. 

13. Once you have started the process of posting on your wall and interacting with your 
business contacts the next stage is to gain an understanding of: 

a) Facebook Groups 

b) Facebook Fan Pages 

At first when I started down the social media path, I was confused myself about the difference 
between Facebook Groups and Facebook Fan Pages. After reading a few great blog posts and trying 
this out with my friends, it's clear that there are a few over-lapping features. However if you are a 
business or a brand, then Facebook Fan Pages is a better option as you get better interaction 
between customers. Fan Pages also allow you to have more than 5,000 followers. 

 Groups are like joining a club. You can appoint officers to manage the group where people can join 
by invite only. You have more control over who can get to join your group fan page. As an 
administrator of a group you are able to send out emails to all the people who have joined the 
group. Groups are better if you want people to join a cause, but on the other hand they have a limit 
on how many members can join. 

 For our minimalist journey, we'll focus on Facebook Fan Pages as I have assumed here that you 
either want to market your personal brand or your business. 

FACEBOOK FAN PAGES FOR YOUR BUSINESS 
The first question that comes to mind isΥ Ψ²Ƙŀǘ Řƻ CŀŎŜōƻƻƪ Cŀƴ tŀƎŜǎ ƻŦŦŜǊΚ ²ƘŜƴ ŎǊŜŀǘŜŘ ǿƛǘƘ ǘƘŜ 
right objectives they can be very powerful. You can give your business a profile where your fans can 
get the latest information on what you have to offer. Before we wanted people to visit our corporate 
websites. This is now radically changing where people prefer to get the information they are looking 
for as and where they hang out. 

Current customers or even potential customers can become fans of your page, thereby empowering 
them to follow you and receive updates as and when you post to your page. Another good option 

http://www.zuricka.com/
http://www.facebook.com/companyname


The Art of Social Media the Minimalist Way     www.zuricka.com      28 

 

with Facebook Fan Pages is that it creates a viral marketing spin. When someone joins your fan page 
all their friends get to know about you as well. Even though they may not be your fans at the 
moment, this allows other potential customers to interact with you. 

 On Facebook Fan Pages you get to share your company information, post photos, videos, any 
testimonials that are being said about you in the social media space, latest events that you may be 
attending etc. This is then broadcast into the mini-feeds for your fans or followers. 

 

Thanks to acaben 

When creating your Facebook Fan Page, you need to choose the right category. Based on which 
category you choose Facebook will create the page appropriately. You will be asked whether your 
page is about: 

¶ A local business 

¶ A brand or a product 

¶ An artist, band or a public figure. 

 Ask yourself the following basic questions: 

¶ Do you want to promote your business locally? 

¶ Do you want to promote your brand or a product? 

¶ Or are you working to promote someone else? 

 

http://www.zuricka.com/
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The reason this is important is that based on your selection, Facebook will present information 
specific to that relevant category. For each category you get to complete: 

¶ Basic information 

¶ Detailed information 

¶ Your contact information 

¶ You blog RSS feeds 

¶ Press releases 

¶ Videos 

¶ Twitter Updates 

¶ Each category then enables you to provide different ways of showing your information. 

Once you have created the page you are unable to edit your page type that you selected, so be 
careful here. Once you have created the page, Facebook then categorises your page with other 
similar pages in that categorȅΦ ¢ƘŀǘΩǎ ǿƘȅ ȅƻǳ ƴŜŜŘ ǘƻ ƎŜǘ this right from the beginning. The fresher 
you keep this page the more engaged your audience will be. 

USE FACEBOOK APPS TO ENHANCE THE 
APPEARANCE 
Facebook Applications can create a better appeal for people visiting your page. You could use some 
of these great application to get you started: 

1. Social RSSΥ ¢Ƙƛǎ ƘŜƭǇǎ ǘƻ ŘǊŀǿ ȅƻǳǊ ōƭƻƎΩǎ w{{ ŦŜŜŘΥ 

2. YouTube Video Box:  This allows you to share some great videos that could be about your 
product or industry: 

3. I Endorse: This allows Facebook to collect endorsements such as testimonials. There is also a 
section for users to browse all the business categories to help them find products and 
services. 

4. Introductions:  This allows you to introduce yourself to new people and get connected 

5. My Linkedin Profile: This allows you to create a badge and display your Linkedin profile on 
your Facebook Fan Page: 

http://www.zuricka.com/
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BEFORE MARKETING YOUR FACEBOOK FAN PAGE 
Before broadcasting that your Facebook Fan Page is officially open for business, you need to make 
the page attractive by adding some valuable content so people find it beneficial to become a fan. 

 

Thanks to Tony the Misfit 

Things to get you started:  

1. Add tips on how your product can be used to do a specific task faster or more efficiently. 

2. If there are great videos that describe your product then add these to your page. 

3. If you don't have videos of your own, then add videos that are similar to your niche such as 
ΨIƻǿ ¢ƻΩ ǾƛŘŜƻǎΦ 

4. Announce free upcoming events or Webinars(web seminars)  

5. Mention if your organisation will be attending an exhibition. 

6. Import your blog entries. 

7. Announce a few giveaways for people who take a specific action on your page. 

8. IŀǾŜ ŀ Ψ5ƛǎŎǳǎǎƛƻƴΩ ǎŜŎǘƛƻƴ ƻƴ ȅƻǳǊ ǇŀƎŜ ǘƻ ƛƴǘŜǊŀŎǘ ŘƛǊŜŎǘƭȅ ǿƛǘƘ Ŧŀns. 

9. Join an existing group related to your industry to find more fans. 

10. Join an event related to your business to meet fans. 

11. Get your products on Facebook's Marketplace to see to your fan base. 

12. Promote your Facebook Fan Page on your website so that people get to know about it. 

13. Spread the word by using the Twitter techniques we spoke about. 

14. Add a link to your email signature. 

15. Add your Facebook Fan Page on your business card. 

16. Send an invite to all your business contacts to connect with you via your Facebook Fan Page 
and why they would benefit. 

http://www.zuricka.com/
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Thanks to be_khe 

If you don't find it comfortable to start your launch right away, then it's better to subscribe to a few 
Facebook Fan Pages that work and see how they are using Facebook to leverage the viral aspect. The 
ǇŀƎŜǎ ŀǊŜ ƛƴŘŜȄŜŘ ōȅ Ƴƻǎǘ ƻŦ ǘƘŜ ƭŜŀŘƛƴƎ ǎŜŀǊŎƘ ŜƴƎƛƴŜǎΣ ǎƻ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ that you keep them live 
and fresh. 

http://www.zuricka.com/
http://www.flickr.com/photos/hthg1983/2451196541/


The Art of Social Media the Minimalist Way     www.zuricka.com      32 

 

 

[9¢Ω{ 5LD Lb¢h ²I!¢ [LbY95Lb /!b 5h Chw 
YOU AS AN INDIVIDUAL OR BUSINESS 
As a professional, when I first started to hear about Linkedin I was not sure what this platform could 
offer me. So I forced myself to experiment with this option because I knew that down the track this 
could be used as a tool for hiring and associating with people within the business world. This was not 
the minimalist in me at all. I was doing it to be trendy. 

 

Thanks to Mario Sundar 

I initially began participating in question and answer sessions where I would write long explanations 
of how you can achieve this and that. In my mind I kept asking myself why was I doing this? Is it to 
demonstrate how knowledgeable I am? Is it to prove my worth? Or am I doing this to expose myself 
to potential clients? Sadly I was not going anywhere with this, and all I could see myself doing was 
spending a lot of time answering and posting questions. I did this for about a month. 

With anyone who sent me an invite, I was quick to accept the invitation, although in reality this is 
insane. Then I gave it a break and started using Linkedin only when I received a reminder or if 
someone sent me a genuine message, not the default Linkedin message. 

Over time though I have come to understand how powerful Linkedin can be especially for recruiters, 
people who are applying for jobs, and freelancers. Now when I look back and see what awesome 
ways people have used Linkedin to gain momentum, I have come to appreciate some of the great 
aspects that this tool provides. I have tried to break this down into ways you could use Linkedin in an 
effective way, so that you don't have to bog yourself down to connect with like-minded people: 

Lead generation: If you are looking at finding people to contact from a sales perspective and you do 
a search by title and industry you will find a list of potential clients that you could network with. If 
you are looking at pitching at a specific company, then search for the company name and the title. 
Before you begin contacting potential customers, make sure that you have your profile completed. 

Sales: If you are working on pitching to a large organisation what you have to offer, it pays to 
ƛƴǘŜǊŀŎǘ ǿƛǘƘ ǘƘŜ ǎŜŎƻƴŘ ǘƛŜǊ ǿƛǘƘƛƴ ǘƘŜ ƻǊƎŀƴƛǎŀǘƛƻƴΦ IŜǊŜ ƛǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ŜƴƎŀƎŜ ǿƛǘƘ ǇŜƻǇƭŜ ŦǊƻƳ 
similar departments so that you gain trust and have an internal champion who will support you 
during your presentation and introduce you to the right people. 
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Partnering for solutions: I have found this area useful, especially when you are looking for the right 
skills to help you in a project. This could range from an office administration person to finding some 
awesome developers. With Linkedin you have the ability to network and get to know all sorts of 
people. 

 

GET LINKEDIN TO WORK FOR YOU 
LŦ ȅƻǳ ƘŀǾŜ ƪŜǇǘ ȅƻǳǊ [ƛƴƪŜŘƛƴ ŘƻǊƳŀƴǘ ŦƻǊ ŀ ǿƘƛƭŜ ƭƛƪŜ L ŘƛŘΣ ǘƘŜƴ ƛǘΩǎ ǘƛƳŜ ǘƻ ǊŜǾƛǾŜ ȅƻǳǊ ǇǊƻŦƛƭŜ ŀƴŘ 
keep it fresh with the minimal activity you plan working on for your social media activities. I am not 
recommending that you sit in front of Linkedin 24/7, but what I do recommend is revamping your 
Linkedin profile with some of these minimal ways: 

 

Thanks to Melanie DeFazio  

Get your profile in front of search engines: There are three ways you can add links on your Linkedin 
ǇǊƻŦƛƭŜΦ CƛǊǎǘ ŘƻƴΩǘ Ǝƻ ǿƛǘƘ ǘƘŜ ŘŜŦŀǳƭǘ ǎŜǘǘƛƴƎǎ ƻŦ aȅ /ƻƳǇŀƴȅΣ aȅ .ƭƻƎΦ LƴǎǘŜŀŘ ŜŘƛǘ ǘƘƛǎ ǘƻ ǊŜŦƭŜŎǘ 
the keywords that represent you. For example you deal with safety doors, so instead of My 
Company you could say something like Safety door benefits. When someone clicks on this link they 
would be directed to your website. Second if you have a blog that speaks about content writing then 
you could say something along the lines of Content writing done right. Remember use the keywords 
that you want people to use when searching for you. Third add one of your social profiles where 
people could connect with you, this could be your twitter profile or your facebook fan page. 
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Promote your blog on Linkedin: LŦ ȅƻǳ ƘŀǾŜ ŀ ōƭƻƎ ŀƴŘ Ǉƻǎǘ ǊŜƎǳƭŀǊƭȅ ǘƘŜƴ ƛǘΩǎ ŀƭǿŀȅǎ ƎƻƻŘ ǘƻ ƘŀǾŜ 
these feeds displayed on your profile. In this way your contacts get to know what you are up to with 
ease. Use an application such as Blog Link to get your blogs on Linkedin. 

Get familiar with using events: Linkedin allows you to either create your own events or tell others 
which events you will be attending, thereby allowing you to invite your contacts to an event. This is 
useful should you be speaking at an event or are an exhibitor. It also allows you to connect with 
people who may be attending the event or have an interest in such events. 

 Recommendations: I have personally not used this feature yet but it seems that if you want to show 
others how good you are in your work, you could request some of your contacts who you did work 
with to give you a recommendation. In this manner others get to see how cool you are at work. 

Get yourself connected with groups: LǘΩǎ ƛƳǇƻǊǘŀƴǘ ǘƻ ŀǎǎƻŎƛŀǘŜ ȅƻǳǊǎŜƭŦ ǿƛǘƘ ƎǊƻǳǇǎ ǘƘŀǘ Ƴŀȅ 
interest you. So for example if you are into aviation, it would be great to connect with groups within 
the aviation area. This wƛƭƭ ŀƭƭƻǿ ȅƻǳ ǘƻ ƴƻǘ ƻƴƭȅ ƪƴƻǿ ǿƘŀǘΩǎ ƘŀǇǇŜƴƛƴƎ ƛƴ ǘƘŜ ŦƛŜƭŘΣ ōǳǘ ǿƛƭƭ ŜƴŀōƭŜ 
you to add value should you decide to be an active member within a group. 

 All said and done, I wish you all the success. Remember try and keep your life simple. Wherever you 
see ǘƘŀǘ ǘƘŜǊŜ Ƴŀȅ ōŜ ŘǳǇƭƛŎŀǘƛƻƴ ƻŦ ǘŀǎƪǎ ǘǊȅ ŀƴŘ ǎǘǊŜŀƳƭƛƴŜ ǘƘƛǎ ŀǎǇŜŎǘΦ ¢ƘŀǘΩǎ ƻƴŜ ǿŀȅ ǘƻ ōŜ 
productive in a Minimalistic World. 

http://www.zuricka.com/
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WAYS TO MARKET YOUR SOCIAL PROFILES 
OFFLINE 

 
Thanks to: Seattle Miles  

5ƻƴΩǘ ŘŜǇŜƴŘ ǎƻƭŜƭȅ ƻƴ ƻƴƭƛƴŜ ƳŜŘƛǳƳǎ ǘƻ ƎŜǘ ȅƻǳǊ ƻƴƭƛƴŜ ǇǊŜǎŜƴŎŜ ŀŎǊƻǎǎΦ !ŎǘƛǾŜƭȅ ƳŀǊƪŜǘ ȅƻǳǊ 
social online presence through offline channels. Here are a few ways you could do this: 

1. While printing your business cards make it a point to include your social online signatures. If 
possible use the social icons in case the URLs are too long to include. 

2. Use it on all your promotional material, be it a pen or a notebook. 

3. If you are placing your company logo on your car be sure to include your social profiles as 
well. 

4. Promote your offline events on your social profiles. 

5. Include your social profiles in your email signatures. 

6. Create ways to track how successful your offline initiatives are by creating compelling ways 
to request your audience to follow you online. 

http://www.zuricka.com/
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RSS IN A NUTSHELL 

 
Thanks to Chesi - Fotos  

At one stage in my life I had about 200 RSS feeds. It got to me after a while and last year during my 
trip home to India, I made a conscious deŎƛǎƛƻƴ ǘƻ ƭƛƳƛǘ Ƴȅ w{{ ƛƴǘŀƪŜ ǘƻ плΦ ¢ƘŀǘΩǎ ŀ ŘǊŀǎǘƛŎ ŎƘŀƴƎŜ L 
ƎǳŜǎǎΣ ōǳǘ L ƴŜŜŘŜŘ ǘƻ Řƻ ƛǘΦ CƻǊ ǘƘƻǎŜ ƻŦ ȅƻǳ ǿƘƻ Ƴŀȅ ōŜ ǿƻƴŘŜǊƛƴƎ ǿƘŀǘ w{{ ƳŜŀƴǎΣ ŘƻƴΩǘ ǎǿŜŀǘ L 
once did too, and here is the simple definition. 

 RSS definition: RSS allows people to have a standardised format to publish frequently updated work 
such as news, blog posts, videos, press releases etc. RSS stands for Really Simple Syndication. 

 Here is a short video that explains what RSS actually means ς RSS in Plain English 

 

http://www.zuricka.com/
http://www.flickr.com/photos/pimkie_fotos/2451370205/in/photostream/
http://www.youtube.com/watch?v=0klgLsSxGsU&feature=player_embedded#!
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HOW TO USE RSS TO MARKET YOUR BRAND 
L ǿƻƴΩǘ Ǝƻ ƛƴǘƻ ǘƘŜ ŘŜǘŀƛƭǎ ŀōƻǳǘ Ƙƻǿ to add an RSS for your blog. There are many good tutorials out 
there that will teach you this. I actually prefer leaving this step to the person who is setting up the 
blog. If, for some reason, you want to do this the long way then you could use a service like 
PRESSfeed. There is a monthly charge involved with this service and it allows you to create RSS feeds 
ŀƴŘ ǘƘŜƴ ǎȅƴŘƛŎŀǘŜ ƛǘ ǘƻ ǾŀǊƛƻǳǎ ǎƻǳǊŎŜǎΦ LǘΩǎ ƴŜŎŜǎǎŀǊȅ ǘƘŀǘ ȅƻǳ ǎȅƴŘƛŎŀǘŜ ȅƻǳǊ ŎƻƴǘŜƴǘ ǘƻ bŜǿǎ 
Aggregator sites. Here is a list to get you started: 

1. Robin Good has made a list on his website. 

2. Compiled list of RSS directories. 

 

 

Thanks to believekevin  

Remember to syndicate your RSS feeds to your social profiles, because in this way you are making 
sure that your online presence is not dormant but active. RSS is usually represented by the famous 
orange box. Most people use an RSS reader to subscribe to a variety of feeds so that they can quickly 
scan the headline without having to go and visit the website. To find a RSS reader that you could use 
you visit the comprehensive list provided by Mashable.  

RSS is one of the most powerful tools when it comes to SEO. From an SEO point of view RSS allows 
us to mix and remix content creating large amounts of one-way, two-way and three-way back-links. 
An in-depth discussion of RSS for SEO is however a topic in itself, and I recommend that when 
speaking to your SEO consultant you request them to include a comprehensive RSS strategy in your 
SEO plan. 

http://www.zuricka.com/
http://www.press-feed.com/
http://www.masternewmedia.org/rss/top55
http://blogulate.com/content/compiled-list-of-rss-directories

